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positive impact on the lives of women and children by focusing on Advocacy,

Education, and Empowerment through innovative programs. The foundation

recognizes the multifaceted challenges faced by these vulnerable groups and has

© About Us

strategically designed initiatives to address these issues. I

Mission: To empower women and girls by providing them with the resources,

training, and mentorship they need to succeed in business and life.
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Vision: To create a world where women and girls have equal access to
opportunities, enabling them to reach their full potential and contribute to their

communities.

Mission and Vision
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History

2018: The Beginning
The foundation was conceived out of a series of discussions among women leaders who observed a signiﬁcant gap in opportunities for women in business and
education, particularly in rural and underserved areas. With a firm belief in the power of community and collective action, they established Queentrepreneur

Women's Foundation to bridge this gap.

2019: Launching Our First Projects
In 2019, we launched our inaugural project, Tea and Networking, which focused on providing a platform for women to learn the fundamentals of starting and

running a successful business. This project saw the participation of over 80 women and set the stage for future initiatives.

2020: Expanding Our Reach

Building on the success of our initial project, 2020 marked the expansion of our programs to include the Mentor For All Initiative. This project aimed to
bridge the digital divide and provide mentorship to young girls in rural areas through virtual platforms. Despite the challenges posed by the COVID-19
pandemic, we successfully mentored 122 girls, thanks to our network of global mentors.

2021: Innovating and Growing
In 2021, we introduced new themes in our Tea and Networking series, focusing on Entrepreneurship and Innovation. This event attracted over 100
participants and featured experts who shared insights on sustainable business practices. Our reach continued to grow, and our impact was recognized by

various media outlets, inciuding AIT and Vanguard.

2022: Addressing Urgent Needs
Responding to the urgent need for menstrual hygiene management, we launched Project Blossom, distributing sanitary pads to over 1,000 gitls in public

schools. This project aimed to reduce absenteeism and ensure that giris could continue their education without interruption.

2023: New Initiatives and Governance

In 2023, we continued to innovate with the EmpowerHER event, which focused on the intersection of entrepreneurship and wellness. We also began laying
the groundwurk for our upcoming projects, inciuding the Queentrepreneur Women's Academy and the Center for Skills and Acquisition. Additionaiiy, we
established our board of directors, a diverse team with exceptional track records in various fields, to guide our strategic direction and ensure effective

governance.

Looking Ahead
With a strong foundation and a clear vision, we are poised to continue our journey ofempowering women and giris. Our upcoming projects aim to ievcrage

technology and community resources to create sustainable impact, ensuring that every woman and girl has the opportunity to succeed.
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& Project 1: Tea and Networking
l[ Objcctivc: To provide women with a platform for nctworking, learning, and growth through
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thematic events focused on entrepreneurship.

2019 - Starting Right: How to Setup a Successful Business
Introduced foundational business concepts and strategies.
Participants: Over 8o women.

2021 - Entreprencurship and Innovation

Focused on innovative practices and sustainability in business.
Participants: Over 100 women.

2023 - EmpowerHER: Navigating Entrcprcneurship and Wellness

Addressed the balance between business and personal well-being.

Participants: Over 70 women.
Media Coverage: AIT, Vanguard, TVC, Leadership Newspaper, and other outlets.

Impact: Over 250 women empowered through our Tea and Networking series.
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Project 2: Mentor For All Initaitive
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Objective: To bridge the educational and aspirationa] gap for young
girls in rural and underserved communities through virtual

mentorship.

Description: Individuals passionate about empowerment connect
with young girls via virtual platforms to provide mentorship,
organize trainings, excursions, and book clubs.

Challenges Addressed:

Digita] and online education gap exacerbated by the COVID-19
pandemic.

Limited exposure and opportunities for children in underserved
communities.

Mentors: 20 mentors from Belarus, Poland, Jamaica, United States,

Canada, Australia, and Nigeria.
Mentees: 122 kids mentored.
Impact: This initiative has broadened the horizons of young girls,

providing them with knowledge and inspiration to aspire for better

futures.
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Project 3: Sanitary Pad Distribution
(Project Blossom)

Objective: To ensure that all girls have equal access to education by

addressing menstrual hygiene needs.

Description: Distributed sanitary pads to young girls in various
communities to prevent absenteeism from school during menstruation,
x which often leads to missed educational opportunities and discomfort.
& Impact: Reached over 1,000 girls.

Coverage Area: 20 public schools between Abuja and Jos Plateau State.
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Project 4: Save a Child ﬁ“

Objective: To investigate and address the issue of twin
killings in the Kuje community, Abuja.

Description: Conduct an investigative documentary to
uncover the underlying factors contributing to the ongoing
killing of twins in the Kuje community.

Goal: Raise awareness, prompt action, and advocate for the

protection of vulnerable children.

Project 5: The Girl Child Skill Acquisition (The
Girl Child Entrepreneurship Program)

Objective: To provide entrepreneurship skills and education to girls in

rural and underserved communities.

Description: Focuses on equipping gir]s aged 9-17 years with the
knowledge and skills to become self-reliant and empowered.

Mission: Provide continual mentoring, inculcate entrepreneurship as an
extra-curricular activity, and organize trainings in schools, churches, and
rural communities.

Vision: Help girls develop confidence, self-reliance, and the ability to
make a living and get educated, ultimately aiding in their career path
decisions and goal achievements.

Impact: Trained a total of 50 young girls since inception.



Other Projects

Community Building

Objective: Build a supportive community of women with shared goals.

lmpact: Engaged over 250 women and aim to grow to 1,000 women by the Cl’ld Of 2024.

Online Programs

Objective: Reach women through various online sessions.

Programs:

Soft skills training with Juliene Chabe, founder of Peopleyzer.

Mental health sessions with Aryton, founder of Next Level Embodiment.
Podcast: Uncharted Paths - Women Redefining History.

Impact: Reached over 200 women through online sessions.

Advocacy

Objective: Provide legal support for women's rights and justice in Nigeria.
Partnership: Legal Aid Nigeria.
Impact: Successfully handled a pro bono case for a 16-year-old girl, resulting in the dismissal of

all charges against her.



Upcoming Projects

Queentrepreneur Women's Academy
Objective

e To train women in Al skills to enhance their business and leadership abilities.
Goals:

e Train 25 women yearly for the next 5 years.

 Equip women with advanced Al and digital skills.

* Foster innovation and leadership in business through technology.

Objectives:
o Provide comprchcnsivc training programs in Al and digital skills.
 Develop a supportive network of female entrepreneurs and leaders.

e Promote the integration of Al into business practices for increased cfﬁcicnc_v and growth.

Partners Sought:
. chhno]ogy companies and Al specialists.
o Educational institutions specializing in Al and tcchno]ogy.
 Corporate sponsors and philanthropists interested in women's empowerment and tech education.

Funding Needed: $8,000 to start the pilot project.

Center for Skills and Acquisition
Objective

e To build a community-based center in Kainji to drive economic growth through tourism, training, and retreats.

‘ ’ Description

e The Queentreprencur Women's Foundation recently secured a 3i-year lease to develop a skills and acquisition center in partnership with the West African

/ ' Conservation Network (WACN). This center will serve as a hub for economic growth, education, and tourism.

Goals
¢ Raise $200,000 over the next years to fund the construction and operation of the center.
o Attract tourists to the Kainji reserve.
e Provide rental space for organizations to conduct training and retreats.
e Offer continuous skills training to community members to boost local economy.
e Impact: This project aims to create sustainable economic opportunities, foster education and skills development, and promote environmental conservation through

increased tourism.



Pictures from Our Projects




b UL T 17

lﬂ»‘m

| §

2




Our Partners

donate-15g

Ecopath Nigeria West African Conservation Network — Neo Breed Marketing Solutions Donate Nigeria

Next Level
Embodiment

Nigeria Networks of NGOs Legal Aid Council Nigeria Next Level Embodiment

www.qwl.org.ng



http://www.qwf.org.ng/

